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A number of Texas communities were devastated by Hurricane
Harvey and the unprecedented rains that followed. Texas is still in
the response phase and is unable to accommodate any material goods
at this time. Unsolicited donations create a challenge of storage and
sorting when focus is needed on response and recovery.

Therefore, the Greater Houston Chapter of CAI would like to collect
gift cards for Hurricane Harvey’s victims.
Please donate gift cards. Suggested retailers include HEB Grocery,
Walmart, Lowes, Target or Home Depot.
The Houston Chapter will collect gift cards at upcoming events, or
you can forward to:
Greater Houston Chapter Community Associations Institute
Harvey Relief
9525 Katy Freeway, Suite 303
Houston, Texas 77024
Together CAI can make a difference
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President’s Message

Fall is Here Already!

S

ummer is over, and for parents and
kids it’s back to school as of last month.
I hope you and your family had a wonderful
transition into the new school year.

Thank you all for attending the summer
events; I hope you enjoyed them and
the changes. This year we have done
our best to try different venues to keep
things fresh, new, and interesting for our
members. It’s great to see members and
guests making friends and cultivating relationships within
our CAI Community. Let’s keep that unity in our CommUNITY.
April Parsons,
CMCA, 2017
CAI Board
of Directors
President

Thank you to those who participated in our Northern
Nevada Trade Show and 2017 Legislative Update Seminar
last month, as well as the Candlelighter’s Childhood Cancer
Foundation walk/run in Southern Nevada. Both were great
events. Mark your calendars for the Trade Show and
Legislative Update on October 20 in Southern Nevada.

This issue is about communication. In our industry,
communication is so important and it’s okay to be reminded
that we all can do better. I can do better. Why is it that we
send 20 emails back and forth when we could have easily
picked up the phone and had a one minute conversation? I
am guilty of that, and I do not know why I do it. So, next time
you email me and I call you, it’s because I want to be a better
communicator. The foundation of great communication
is respect, empathy, reliability, responsiveness, and
assurance. Keep those things in mind upon responding or
setting it aside to deal with later. Another communication
tool is body language, use it well.
That is it for now. I hope you have a great fall season. If you
have any suggestions for CAI, or for me, please let me know.
See you at the next luncheon or event.

April Parsons, CMCA

CAI collects Pop Tabs for the Ronald McDonald
House and BoxTops for Education!
Bring them to CAI for donation.

When Quality Work Is Required,
Trust The Experts.
Specializing In:
• Our 1 Specialty is Customer Satisfaction
• Elastomeric and Energy Efficient Coatings
• Exterior Full Community Repaints
• Stucco, Wood & Decking Repairs
• Waterproofing Applications
• Concrete Staining
• Deck Coatings
#

Unforgettable Coatings, Inc.

Henderson, NV

UCI_Painting

Unforgettable Coatings, Inc.

www.unforgettablecoatings.com
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Call Mike (702) 630-7070
or Sean (702) 686-4232

Editorial Exclamations

Talking is Easy. Communicating? Not Always Easy!

A

fter 52 years of marriage, Chuck & I still find it easy to talk to one another. Even so, there are times
when we don’t communicate as well as we should. Sometimes we just flat disagree, and struggle to
articulate our individual viewpoints so that the other one understands. Oftentimes when we are talking, I
am thinking about the magazine instead of paying strict attention to what he is saying. And vice versa when
he is thinking about LAC or education!

Vicki
Niggemeyer,
DCAL,
Community
Interests
Magazine
Committee
Chair

True
communication
takes
effort,
listening, and paying attention.
True
communication is essential for personal
relationships,
business
relationships,
committee efforts, and most definitely for
homeowner associations.

Written communication can be just as tricky as verbal. Maybe
more so. Did I use the correct words to clearly state my idea?
Does one thought lead to another in a fluid, understandable
manner? Am I holding the attention of my readers?
For our HOA communities, communication is essential.
Because HOAs are made up of such diverse groups of people

it is imperative that HOA boards and managers communicate
effectively with homeowners.
Our October issue is focused on the art of communication.
Michael Esposito, Esq., provides a factual yet humorous look
at communication in TL, DR. Dr. Robert Rothwell shares some
insights into reading body language in, Do Any Reading Lately?
If you are like the rest of our society and you prefer using
social media for communicating, be sure to read Free Speech
and Social Media by John Aylor, Esq. And there’s more! This
issue is jam-packed with helpful articles.
Let’s read. Let’s tawlk. Let’s communicate!

Vicki Niggemeyer, DCAL

DETERMINED

to provide our clients with exceptional service and superior legal
representation, built on the solid bedrock of long term relationships.
• Construction Defect Resolution,
including Association Common Areas
and Single Family Home Defects
• General Corporate Representation of
Common-Interest Communities
• Prompt Response on Opinion Letters
• CC&R Enforcement
• Community Association Litigation

• Preparation and Amending of CC&R’s
including Rules and Regulations
•Angius
Updates to &
Governing
Terry,Documents
LLP
pertaining to Legislative Changes

ANGIUS & TERRY LLP
is a full service law firm
focusing on representation
of Community Associations
in the areas of General
Counsel and Construction
Defect Resolution.

• Practical advice on all Community
Association Matters
• Educational Opportunities for
Community Managers and
Board Members
We proudly support

1120 N. Town Center Drive, Suite 260, Las Vegas, NV 89144
702.990.2017 • www.angius-terry.com
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Feature Article

TL;DR

By Michael Esposito, Esq.

W

hen CAI reached out to me and asked if I would write this article introducing the “communications” issue, I hesitated
because I was unsure if I could write an entire article in emojis and memes. I am told this is the only means of
communications that young millennials understand these days. Ultimately, I decided to do this thing old school, with words
that make up whole sentences.¹ I would be the first to admit that I am no expert in communicating appropriately; however, I
have spent my entire life trying to improve that particular skill set.
You see, for nearly twenty years now I have made my living
by communicating with other people. For the first decade, I
was a salesperson and relationship manager. CAI members
probably knew me as the quiet² and timid³ representative
who worked for what I routinely told people was the best
restoration company in town.⁴ My job was to convince
people to call me if they had a fire/water/mold/crime
scene problem. Trust me on this, asking people to think of
you when they find a dead body on their property is no
easy task. It isn’t something you really want to talk about
over lunch, now is it?
Ultimately, however, it was time for a change. For the past
eight years or so I have been focusing my communication
skills on my clients’ legal needs: primarily probate/estate,
trust, and business litigation matters. The purposes for
honing my communications skills are different now, but the
constant awareness of what and how I am communicating
with people has remained consistent throughout my
various careers.

There are so many ways to approach the topic of
communication that it might be fun to start with a few
examples. Nearly everything you say, do, or are communicates
something, so the list is extensive. My 105-pound goldenblonde black mouth cur, Archer, is a fantastic example. If
I decide to sleep-in over the weekend, Archer wakes me by
standing next to our bed (he’s quite tall) and whimpering or
even barking in my face. This is verbal communication, and
Archer is telling me that he wants my spot on the bed. He’s
quite insistent. I can tell by his tone.
You can also communicate non-verbally (I believe Dr.
Robert Rothwell’s article herein will enlighten you on this
topic a great deal). For Archer, this is achieved by lifting
his right paw and placing it forcefully on my nose or chest
when I do not respond immediately to his whines and cries.
By smacking me in the face, he’s telling me he really wants
my spot on the bed. I told you, he’s quite insistent.

Name
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Even the absence of action can communicate a lot of
information. Let’s say Archer is noticeably absent from the
room. His absence means he’s probably somewhere doing
(most likely eating) something he shouldn’t. I’ve been told
this rule can be applied to kids as well.
Archer actually communicates a lot just by existing, and
not just about himself. His full name, for example, is Mr.
Sterling Malory Archer, Codename Duchess.⁵ His name
informs you about my sense of humor and about my stance
on adults watching cartoons.⁶ The eye-roll my wife gives
me when I use his “full name” tells me that I am hilarious,
but then sometimes things get lost in translation.⁷ Archer’s
size communicates that I should probably walk him more
frequently. Archer’s greying muzzle communicates that
he is way too stressed out about the ongoing turf war for
my spot on the bed. The take-away here is that everyone
creates a world around them that communicates a wealth
of information about who they are, what they believe, and
what others can probably expect from them, in any given
situation. Every single thing you say or don’t say, or do or
don’t do, becomes a part of your narrative. Because of this,
it is important to be cognizant of these various channels
of communication and to tailor your words, actions, body
language, and other means of communicating to be as
purposefully helpful to your goals as possible.
Of course, no introduction to a communications issue
would be complete without discussing the single greatest
revolutionary upgrade to communication since the
cellular phone. Ever since Al Gore invented the internet,⁸
people have used it to communicate:
Email, Message
Boards, Geocities, AOL Chat Rooms, ICQ, MySpace, Facebook,
Reddit, Blogger, YouTube, Instagram, SnapChat, you name
it. Electronic communication via the internet has given
us Leeroy Jenkins, Chocolate Rain, and Grumpy Cat. It has
allowed you to rank your “top 8” friends,⁹ to vigorously “like”
that video of cats getting stuck in bread that your friend
just posted, and to post three to five thousand photos of
that sushi you just ordered.
Internet sensations and ‘awesome’ cat videos aside, the CAI
community does enjoy more practical benefits of electronic
communication. For example, you can communicate with
your communities like never before. Facebook community
pages allow neighbors to share referrals for businesses,
look for lost pets, plan community events, and communicate
about community issues.¹⁰ Applications like Nextdoor are
specifically tailored to community communication. My
community manager responds directly to homeowners via
email, and we receive newsletters that link to community
web pages. These tools allow us to respond to one another
faster, and to get to know our neighbors, managers, and
vendors better.

United States of America. Despite his best efforts to delete
his tweets, well... covfefe.
Misuse of electronic communications can haunt you
personally, professionally, and in rare cases, electorally.
Ghandi (probably) once said, “let he who has not accidentally
hit ‘Reply All’ cast the first stone.”¹²
He was a forwardthinking guy, that one. Regardless, many of your clients,
colleagues, and employers will not be so forgiving. One
errant email can cost you a job, a board election, or an entire
community. One particularly appealing or unappealing
photo can make you an internet sensation practically
overnight.¹³ More importantly, in most circumstances,
even if you send an email or message to the right person, it
can ultimately come back to spook you years later.
Allow me to share some life advice I give my clients, friends,
and family: every single communication you send should
be done with the expectation that a lawyer like me is going
to read and/or view it. This includes your letters, emails,
Facebook posts, Instagram photos, banners you hang from
planes, ravens’ scrolls,¹⁴ YouTube videos, posted comments
on the local news stories, Walking Dead spoilers you share
online, and your podcast about why the “Fast and Furious”
movie franchise is still worth watching.¹⁵ And trust me, if
you and I are sitting in a room and I am asking you about
something you wrote, I am probably not doing so with your
best interests in mind. The point is simply this: make sure
that whatever you put out into the universe is something
you can take ownership of for the rest of your life.
In the end, learning to communicate is a lifelong endeavor,
and like golf, I firmly believe no human being will ever
perfect the art. For those of you who did not heed the title,
thank you for taking the time to read, and please enjoy this
issue of Community Interests magazine: Can We Tawlk?
¹ I apologize to anyone under 30 for the inconvenience this may have
caused.
² This is not true.
³ See footnote 2.
⁴ If you do not know which company I worked for it kind of proves my
point that we all need to improve our communication skills, right? Right.
⁵ Google it.
⁶ I’m “pro.”
⁷ Bonus point: the quotes I used around “full name” in this sentence
communicate that this is a disputed fact in my house.
⁸ See footnote 3.
⁹ I am informed that anyone under the age of 25 may not get this reference.
This is a nod to MySpace, where you could rank your friends like a
Buzzfeed article… a foolproof system, really.
¹⁰ My community often discusses possible squatters and we all play our
personal favorite game: ‘fireworks or gunshots? The good money is on
“fireworks.”
¹¹ See footnote 10.
¹² See footnote 13.
¹³ Just ask “Bad Luck Brian,” “Ridiculously Photogenic Guy,” and “Good Guy
Greg.”
¹⁴ Since the timing is right: “Winter is coming.”
¹⁵ See footnote 12.

The beauty of the internet is that they can’t put anything
on there that isn’t true (I heard that somewhere once).¹¹
The problem with the internet is whatever YOU put out
there stays there forever - just ask the President of the

Michael R.
Esposito,
Esq., GARMAN
| TURNER |
GORDON
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Crafting a Better Newsletter
By Jeﬀ Pope, CMCA

Sbecome as quaint and archaic as, well, newspapers. That includes our beloved HOA newsletters.

omeday soon, we may get all our news from digital devices. The idea of news on paper may

Jeﬀ Pope is with
Level Property
Management

Those lovingly-crafted periodicals of life in the common interest community may have to give way to the technological
advancements that actually emerged 20 years ago.
More durable than papyrus scrolls and easier to hold than
billboards, newsletters are a staple of communication
within HOAs. Regardless of what form they take, they will
remain so for decades to come.
The trick with any medium always has been – how do you
make the message meaningful? I spent nearly a decade
in the newspaper business and part of that time designing
the layout and special features of each edition. So here are
a few tips I learned over the years about making your front
page pop without taking up too much of your time.
Obviously, consider going digital. Paper and toner are
expensive and so is your employees’ time standing over
copier and postage machines. An e-mail blast still isn’t free
in every sense of the word, but there are some overhead
savings and you don’t get back piles of undeliverable
mail reminding you what a waste it all was to start with.
HOAs still need some legislative help to shutter the paper

pathway completely, but at least you can start by sending
the community bulletin via the email trail.
Control the ﬂow. There are numerous studies out there (look
it up in print or online if you don’t believe me) about how the
human eye ﬂows over the printed page from one element
(photo, story, chart) to the next. A serpentine (or S-Shape)
ﬂow is best as it will allow your readers to look over the
entire page in a relaxed manner until they see something
that catches and holds their gaze.
Stacking articles like blocks on
the page is boring and doesn’t
highlight anything as being more
important. An announcement
ION
T
that assessments may be
A
IC
increasing is volumes more
UN
M
valuable to your residents
COM
than one about the pool deck
being resurfaced.

AAB_Innov_CAI-NV_Sauro_HlfPg_CLR_071516.pdf 1 7/15/2016 4:41:58 PM

Alliance Association Bank
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Community Association
Corporate Counsel & Collections
Headliners. Headlines are like the monument sign on
the side of the road. We need to know what stores are in
the building before we pass it by. I’ve seen newsletters
that have no headlines and some that are the same font
size as the rest of the information. How am I to know that
this information is significant? Put your most important
information first and in big bold type. Subsequent
elements will use slightly smaller font size the further
down the page you go.
Choose your words carefully. Messengers get shot. It’s
what we do. But using the wrong words makes people
want to torture you before pulling the trigger. Know the
difference in meanings amongst their, there, and they’re.
Be positive in your language and don’t chastise rule
breakers. We all HATE those evil monsters that don’t
clean up their dogs’ poop. But consider how much nicer
it is to live in a community that says: “thank you to all the
owners who clean up after their pets. The Association
provides doggie stations in the park for those owners who
need them.” Adding a dozen exclamation points after a
sentence doesn’t make it important. It simply means you
were using up space with pointless punctuation. And most
importantly, never, ever trust spell check. Make someone
else read your work before sending it out.
Oh My Emoji! There’s texting and then there’s text. Text
is the most important element of design. It can be gray
and boring, but you can manipulate it to make it pleasing
to the eye and easy to read. For example, add paragraph
breaks and indentations to help readers recognize the
beginnings of paragraphs. Vary the size and align it in
several different ways. Finally, add bullets, make certain
passages are in bold or increase the font size of the first
letter of each story or paragraph.
You gotta have art. One picture = 1,000 words. Enough said.
Go with the pros. Your local paper may not win many
awards for creativity and design, but chances are those
folks doing the layout work have graphic design degrees
and are using time-honored practices in print design. Look
at your newspaper once in a while for ideas. Use the ones
you like, because if it appeals to you, it probably appeals
to many others too.

Focused on Serving
Your Community

The Clarkson Law Group, P.C.
Adam H. Clarkson, Esq. James B. Fairbanks, Esq. Mahew J. McAlonis, Esq.
Admied in
CA, NV, FL, SC, UT

Admied in
NV, WA

John W. Aylor, Esq.
Admied in
CA, NV

Admied in
CA, NV

Brian P. Nestor, Esq., MDR
Admied in
CA, NV

Las Vegas
702.462.5700
Reno
775.850.2800
San Francisco
415.391.4900
the-clg.com

Do Any “Reading” Lately?
By Robert Rothwell, Ph.D., DCAL

IGrisham, Kenneth Follett, David John Moore Cornwell aka ‘John LeCarre,’ and others.

have to confess … I’m a “mystery buﬀ” … an avid reader of Sir Arthur Conan Doyle, Agatha Christie, John
Couple this
with my role in the Marine Corps and my training in psychology and you should be able to understand
my analyzing, inquisitive, probing nature. I love to “read” … not just the printed word, but also every
aspect of “speech” … the physical communication of thoughts and ideas … verbal and nonverbal.
Let’s talk about the second type … non-verbal communication.
It’s well known that good communication is the foundation
of any successful relationship, whether personal or
professional. It’s important to understand though that it’s
our non-verbal communication – our facial expressions,
gestures, eye contact, posture and tone of voice – that
speaks the loudest. So how important is non-verbal
communication? Very important! These are the “cues”
between people that can include eye contact, frequency
of glances, blink rate, gestures, facial expressions, posture,
etc. You’ll understand a person better if you are aware of
that person’s non-verbal “cues,” like: shaking hands, patting
the back, hugging, pushing, or other kinds of touch. What
about facial expressions, gestures and eye contact?
This isn’t some insight I pulled out of a hat! Renowned
communication expert, Dr. Albert Mehrabian, Esq., M.D., Ph.D.,
author of Silent Messages has conducted many studies on
non-verbal communication. His research has convinced him
that 6 percent of any message is conveyed through words, 38
percent through certain vocal cues, and 56 percent through
nonverbal cues (facial expressions, gestures, posture, etc.).
Let’s take this out of the realm of my analyzing nature and
apply it to you when you are “communicating” with your
friends and business colleagues. Here are things of which
you should be very aware if you want to ‘stand out’ head
and shoulders above others.

Listening: Being a good listener is one
of the best ways to be a good communicator. No one likes
communicating with those who only care about putting in
their “two cents” and don’t take the time to listen to the
other person. Take the time to practice ‘active listening.’
Active listening involves paying close attention to what the
other person is saying, asking questions, and rephrasing
what the other person says to make sure you understand
it completely. (“So, what you’re saying is ….”) By active
listening, you can understand better what the other person
is trying to say and can respond appropriately.
Body Language: Eye contact, hand gestures, and tone
of voice all ‘color’ the message you are trying to convey.
A relaxed, open stance (arms open, legs relaxed) and a
friendly tone will make you appear approachable and will
encourage others to speak openly to you. You also want to
look the other person in the eye to show you are focused
on that person and that conversation only, but be careful
not to ‘stare’ as that makes everyone uncomfortable.
Be Attentive: Always pay attention to the other person’s
non-verbal ‘cues’ while you are talking. Often, these
‘cues’ convey how a person really feels. For example, if a
person is not looking you in the eye, that person might be
uncomfortable or hiding the truth.
Be Clear and Concise: Good communication means
saying just enough, not saying too little or too much. Say

LandCare
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Robert Rothwell,
Ph.D, DCAL, CAI
National Board
of Trustees
Nominating
Committee;
National Chapter
Liaison Committee,
President, The
Village Green HOA

what you want clearly and directly. If you ramble on, your
listener will either “tune you out” or will “be confused”
about what you are saying. Think about what you want to
say before you say it. This will help you avoid talking too
much and confusing the person you are talking with.
Be Friendly: By using a friendly tone, asking a personal
question or simply smiling, you will encourage open and
honest communication. It is important to be nice and
polite to everyone, whether face-to-face or in a written
communication! This is an excellent way of showing the
person is appreciated.

WE FOCUS ON
JUST ONE MARKET:
COMMON INTEREST
COMMUNITIES

Be Conﬁdent: Confidence ensures those you are talking
with that you believe in and will follow through with what
you are saying. Exuding confidence can be as simple as
making eye contact or using a friendly tone. Be careful not
to sound arrogant or aggressive. Be sure you are always
listening to and empathizing with the other person.
Be Open-minded: A good communicator should enter
every conversation with a ﬂexible, open mind. Be open
to listening to and understanding the other person’s point
of view, rather than simply getting your message across.
By being willing to enter a dialogue, even with the people
with whom you disagree, you will be able to have more
honest, productive conversations.
Be Respectful: People will be more open to communicating
with you if you show respect for them and their ideas.
Simple actions like using a person’s name, making eye
contact, and actively listening when a person speaks
will make the person feel appreciated. Even when you
disagree, it is important to understand and respect the
other person’s point of view. Using phrases as simple as
“I understand where you are coming from” show you have
been listening and respect their opinion.
Use Feedback: Being able to give and receive feedback is
an important communication skill. Be constructive! Giving
praise can be as simple as saying “good job” or “thanks” for
taking care of that … and those simple words can be a way
to increase motivation.
How can we communicate effectively? Here’s a start:
practice smiling; practice listening; pay attention to
posture; use engaged body language; stop fidgeting; have
a strong handshake; dress for confidence and be aware of
your surroundings.

Looking for CAI Love Stories

Did you and your significant other meet through CAI? Do
you have a “good” CAI love story? If so, Community Interests
magazine wants to hear from you!
Tell us how you met through CAI. We want to share your stories
in our February 2018 issue. Please keep your story to 300 words
or less, include a photo if possible, and send to Chris Snow at
marketing@cai-nevada.org. The deadline for your love story is
December 20, 2017. Thank you!

Our clients trust us because we
understand the nature of Associations
and the purposes they provide
to the community.

Bainbridge, Little & Co, CPAs

A Full-Service CPA Firm Specializing
Exclusively in Community Associations

Audits | Tax Preparation | Reviews
Samuel J. Bainbridge, CPA
sbainbridge@blccpas.com
Mark S. Little II, CPA
mlittle@blccpas.com

702-243-2695
3620 N. Rancho Dr., Suite 106
Las Vegas, NV 89130

www.blccpas.com
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Easier Said Than Done
By Richard Salvatore, DCAL

Wmembers, and its manager. Why is communication so important in an HOA? That’s a great

e have all heard and read about how valuable communication is to an HOA, its board

Richard Salvatore,
DCAL, President
of Kensington at
Providence HOA

question! Webster deﬁnes communication as “a process by which information is exchanged between
individuals through a common system of symbols, signs, or behavior.” In an HOA setting, communication is mainly
through verbal or written exchange.
As an HOA Board of Director member, having open
communication with the members of your association can
be a very useful tool in your tool bag. It is not only a way of
getting information out to homeowners, but also a great
way to get information and feedback from them. After all,
we are all neighbors.

same page. The community manager is the professional
with the knowledge of how an association should run, and
can advise the board during decision making. The board
members, elected by the members of your association, are
entrusted with the responsibility of the fair and reasonable
operation of the association on behalf of its members.

As we have seen in the September magazine, the world
needs cheerleaders, and I truly believe that a board
member of an association is the cheerleader for their
community. Having a positive attitude for the community,
staying productive, and always striving to move forward
is a major task for any HOA board. I also believe that good
and open communication is very important.

Next, develop and implement a plan for having open
lines of communication between the HOA board and
the members of your association, creating a sense of
community, if you will. This, however, is easier said than
done. The biggest challenge to any board is a thing called
“apathy” by the members of the association, which is
defined as “a lack of interest or concern.” I have found that
an overwhelming majority of homeowners do not have
any contact with their board unless it directly affects them.
This is where the challenge begins. Let’s face it, a board
member or manager cannot be everywhere all of the time
and know everything that is going on in our communities.

It starts with the board members and the manager
working as a team, keeping in contact with each other,
sharing information, exchanging ideas, finding reasonable
solutions to issues, and, most importantly, all being on the

OUTSTANDING SERVICE
BEATS OUTSTANDING ASSESSMENTS!

NAS, Inc

✔ Licensed and Bonded
✔ Reducing Association Collection Costs
✔ Attorney on Staff
✔ State Approved CE Classes for
Community Managers

✔ FREE Online Status Reports
✔ Over 25 years of experience
✔ Knowledgeable Professionals
✔ Customer Service Representatives
Always Available

LAS VEGAS: 702-804-8885
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RENO: 775-322-8005

nas-inc.com

www.NAS-INC.com

For your communications plan to be
successful, it takes time and some effort.
Communication should be a two-way
street if you have a good plan. There
are so many ways to communicate with
your homeowners: email, web site, direct
mailings, social media, and face to face
conversation, just to name a few. Each
board’s situation is different, certain
things may work for some, while not for
others. Let’s look at some basic methods
a board can use to communicate with
their members:
Direct mailings: Keep your direct mailings
to a minimum. When people continually
get mail from the HOA, containing what
they feel is the same old stuff, they will just
throw it away. Any mailing that is important,
such as a ballot, should be marked as “Important” or “Your
Attention Needed.”
Compliance or Courtesy letters: Take some time and
review them with your manager. Your letters should not be
worded so strongly as to put people off. Try starting them
off more as a friendly reminder or neighborly reminder.
Describe items not as a violation, but as an item that seems
to have been overlooked.

Membership Meetings: Allow time during the meeting
for homeowners to provide input on agenda items. Invite
informative guest speakers. Make the meeting less formal.
There are numerous ways of communicating, these
are just a few so that you can stay in contact with your
homeowners/neighbors.
In everything we do, if you want it to be successful you
need to put time and effort into it..

Email: Most people, nowadays, are using email. Always
respond back in a timely manner. Stay consistent in your
responses or let them know you are referring this to the
manager, but always reply.
Email newsletter: Keep the information fresh. This
can be a great way to keep homeowners informed of
any community event, activities inside and outside the
community, sharing helpful home maintenance or repair
tips, directing them to informative links.
Community website: Whether you create your own or
have a professional do it, continued updating is crucial.
Make the website easy to navigate. Provide links to
pages, documents, governmental, and utility links.
Adding graphics is always eye catching. Posting articles
that can be informative and helpful to homeowners is
always a plus.

CAI Supports Texas

Meet and Greet: Make an effort to stop by and meet new
homeowners. Welcome them to the community. Provide
contact information and website address. Invite them to
the next HOA meeting.
Social Media: Link your association to a social media
site. Beware, some homeowners use this as a sounding
board. Provide separate contact information for issues or
concerns, avoid debating an issue on social media.

CAI was well represented at the Ribbon Cutting
Ceremony for the new Nevada State Business Center
which houses the NRED Division and Ombudsman’s
Offices plus several other state agencies.

www.cai-nevada.org
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Free Speech and Social Media
By John Aylor, Esq.

Jmore commonly individuals, appear to sometimes either simply fail to appreciate the potential
udging from the statements made on public social media platforms, associations and individuals,

John W. Aylor, Esq.,
The Clarkson Law
Group, P.C.

liability associated with their statements, or believe that their “free speech” rights under the First Amendment entitles
them to make false assertions of fact and otherwise state anything they please on social media. Associations’ and
individuals’ apparent increased desire to make statements on social media platforms, and, in some cases, attack the
credibility and/or reputation of another person or entity, likely may be related to the constant attention social media
statements receive by both local and national news sources.
It is important to understand that “free speech” rights do
not shield individuals from civil liability related to their
statements. Associations and individuals must remain
cognizant of potential claims for defamation and business
disparagement, which may be alleged against them
pursuant to the statements they have made on social
media platforms. In addition to the aforementioned
concerns related to individuals in their personal capacity,
board members must also remain cognizant of their
fiduciary duties and the extent of their authority to make
statements on behalf of their association when making
statements on social media that appear to be an oﬃcial
statement of the association.
“Free Speech” does not shield social media statements
from liability stemming from defamation and business
disparagement.

Defamation and Defamation Per Se
“An action for defamation requires the plaintiff to prove
four elements: (1) a false and defamatory statement
...; (2) an unprivileged publication to a third person; (3)
fault, amounting to at least negligence; and (4) actual or
presumed damages.” Clark Cty. Sch. Dist. v. Virtual Educ.
Software, Inc., 125 Nev. 374, 385, 213 P.3d 496, 503 (2009)
(citation omitted) (emphasis added). “However, if the
defamatory communication imputes a ‘person’s lack
of ﬁtness for trade, business, or profession,’ or tends
to injure the plaintiff in his or her business, it is deemed
defamation per se and damages are presumed. Id.
(citation omitted) (emphasis added). “A false statement
involving the imputation of a crime has historically been
designated as defamatory per se.” Pope v. Motel 6, 121 Nev.
307, 315, 114 P.3d 277, 282 (2005).

Business Disparagement
“To succeed in a claim for business disparagement, the
plaintiff must prove: (1) a false and disparaging statement,
(2) the unprivileged publication by the defendant, (3)
malice, and (4) special damages.” Clark Cty. Sch. Dist. at
386, 213 P.3d at 504 (emphasis added). “[I]f a statement
accuses an individual of personal misconduct in his or her
business or attacks the individual’s business reputation,
the claim may be one for defamation per se; however,
if the statement is directed towards the quality of the
individual’s product or services, the claim is one for
business disparagement.” Id. at 385-86, 213 P.3d at 504
(emphasis added).

Absolute Collection Services, Inc.

By way of example, consider the following false statement
of fact made by the fictional individual named Bob Smith,
the board president of the fictional community association,
Pleasantville HOA, concerning another fictional individual,
John Doe, and a fictional landscaping company, John Doe
Landscaping:
My name is Bob Smith and I am the president of
Pleasantville HOA. John Doe with John Doe Landscaping
poisoned the ﬂowers in my yard. He did it on purpose
because I did not hire him because I told him he has
done a terrible job maintaining the association common
areas and cannot keep anything alive because he does
not know how to landscape anything.
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If the above statement was posted on
a social media platform that may be
viewed by individuals other than Bob
Smith, and Bob is found to have known
the statement was false or was
negligent in making the statement,
Bob may be subject to liability pursuant
to claims of defamation, defamation
per se and business disparagement. In
addition to a claim of defamation, Bob
may be subject to claims of defamation
per se because the statement concerns
John Doe’s ﬁtness to perform
landscaping services and also alleges
that John Doe committed the crime of
trespass by coming onto the property
and poisoning Bob’s ﬂowers.
In addition to the defamation claims, in
particular to Bob’s statements regarding
John Doe Landscaping’s maintenance
of the association’s common areas,
Bob may be subject to liability pursuant
to a claim of business disparagement if
he, in fact, knew the statements were
false and/or made the statements with
malice and John Doe is able to prove
special damages in relation to such statements, i.e. Bob’s
statements were the proximate cause of an economic loss
to John Doe Landscaping. See id. at 387, 213 P.3d 505.

Potential Association Liability and Costs
Related to Defense
In addition to the above personal liability concerns
related to Bob’s statement, Bob may also be found to
have breached his fiduciary duty to the association by
arguably making his statement in a manner that appears
to represent an oﬃcial statement of Pleasantville HOA
in his capacity as the board president. See Nevada
Revised Statutes (“NRS”) 116.3103(1). Furthermore, in
addition to Bob’s personal liability, John Doe and John
Doe Landscaping may seek relief against the association
in pursuit of the argument that Bob’s statement was an
oﬃcial statement of the association. In such a case, even if
the association were able to avoid liability related to Bob’s
claims, it would still be required to defend John Doe’s and
John Doe Landscaping’s claims for relief thereby causing
the association to likely incur attorney’s fees and costs.
Additionally, pursuant to NRS 116.31037, the association
would be required to indemnify and defend Bob unless
and until it is ultimately found that Bob acted with “willful
or wanton malfeasance or with gross negligence.”
Associations obviously cannot control the actions
of their residents; however, it may be beneficial for
associations (management and board members) to
remind board members and advise new board members
of the concerns discussed herein. Discussion of these
concerns should hopefully reduce the likelihood of an

association potentially becoming subject to such claims
pursuant to a statement made by a board member and/
or representative of the association.

CAI Nevada Chapter
Members’ Brag Page
Congratulations to Norm Rosensteel, CMCA, AMS,
PCAM, NVEBP, recently named president of the newly
launched CAMCO division in Northern Nevada. The
company that has provided management services
to the HOA industry for more than two decades will
now have a Reno office along with its presence in
Las Vegas. Norm has been involved in the community
association management industry for 31 years.

Brag Page

If you have anything you want to share, please submit it
at least six weeks prior to the magazine publish month.
Anything received after the 20th of the month prior
to publication may not make it into that issue, but will
appear in the following issue. Please submit your items
to info@cai-nevada.org or fax to 702-240-9690.

www.cai-nevada.org
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Northern Nevada Trade Show Gallery

Update Class and
The Northern Nevada Legislative
highly successful.
Trade Show that followed were
Trade Show
The class was filled to capacity!
ered tchotchkes
participants not only mingled, gath
d bids for silent
and information, they also place
auction items to support LAC.

YOUR LOCAL FULL SERVICE COMMUNITY ASSOCIATION LAW FIRM
Van Duyne Law Group works closely with our client as we believe the best attorney client relationship is
based on respect for the client’s wishes balanced with strong legal counsel and advice.
COMMUNITY ASSOCIATIONS I RESTATEMENT & ENFORCEMENT OF GOVERNING DOCUMENTS
Name& DISPUTE RESOLUTION I
CONSTRUCTION DEFECT LITIGATION I MEDIATION
WE PUT OUR CLIENT FIRST

VAN DUYNE
LAW GROUP
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1575 Delucchi Lane, Suite 215
Reno, Nevada 89502

www.cai-nevada.org

Office: (775) 345-3402
Fax: (800) 345-1085

f

in

sheila@vanduynelawgroup.com
www.vanduynelawgroup.com

Visit our Facebook page for more photos!
Search CAI Nevada.

Nominations Open 10/7/2017

You have been

Activated…
The Date
is

Set:

March 2,
2018

Your Mission:
Mark Your

Name
Calendar!

2017 CAI Awards Gala
March 2, 2018
at the Smith Center
5:15 p.m. ...........Registration
6:00 p.m. ..........Awards
7:30 p.m. ..........Dinner
9:00 p.m. ..........Hosted Cocktail &
Dessert Reception

The

World
is not
Enough
2017 CAI Awards Gala

www.cai-nevada.org
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Northern Nevada Trade Show Sponsors
Thank You to Our Trade Show Sponsors
Alliance Association Bank
Associa Sierra North
Belfor Property Restoration
Better Reserve Consultants
Browning Reserves
CAMCO
Community Association Insurance Solutions
Donovan Construction
Equus Management Group
Eugene Burger Management Corporation
Farmers Insurance Betsi Williams Agency
First Service Residential
Hilburn & Lein CPA’s
Kelly Moore Paints
KRT Fitness and Patio Concepts
Leach Johnson Song & Gruchow
Living with Fire
LP Building Products
Menath Insurance
Nevada Association Services, Inc.
Nevada Real Estate Division Oﬃce of the Ombudsman
Reliance Grounds Management
Reno Green Landscaping
Revolution General Contractors

Seacoast Commerce Bank
Signature Landscape
Socher Insurance Agency
Strategic Reserves
Terra West Management Services
The Clarkson Law Group
VanDyne Law Group
Vista Paint Corporation
Western Door And Gate, LLC
Wolf Rifkin Shapiro Schulman & Rabkin, LLP

Tha nk
You!

Thanksgiving Turkey Drive
This year’s beneficiary will be
Catholic Charities of Southern Nevada!
Please
deliver frozen turkeys to the CAI Office
Name
on Tuesday, November 7th between 9:00AM and 1:00PM
Please contact CAI with any questions via email at
admin@cai-nevada.org or by phone at (702) 648-8408
2017 Media Sponsor

Thank you for your continued support!
9171 W. Flamingo Road, Suite 100
Las Vegas, NV 89147
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Understanding and Managing
The Sociopathic Personality
In the Fertile Grounds of Common
Interest Communities

Edward Boyack.
Esq., is a senior
partner of the
law oﬃces of
Boyack Orme &
Anthony. owner
and manager
of Association
Recovery Services
ARS.

By Edward Boyack, Esq.

Jerk. Power-hungry. Unreasonable. Abusive. Vindictive. Irrational.

Tassociations.

hese are words we “occasionally” use to describe individuals with whom we interact while supporting community
Some of these infamous interactions may be with board members, homeowners, or tenants. The
unpleasant and utterly stressful conﬂicts at times leave us disoriented, frustrated, and searching for answers on how
to mitigate the harm caused by these destructive people. This article will explore the clinical nature of persons with
antisocial personality disorder, commonly known as ‘sociopathy,’ and how to best manage their abusive and destructive
behaviors.
Oftentimes we associate sociopaths with psychopaths, of
whom the most famous provide us entertainment on our
T.V. screens and in the books we read. However, we rarely
associate our personal interactions with diﬃcult people
as being anything more than just that: an unpleasant
interaction with a diﬃcult person. There is a recognized
psychiatric condition for certain individuals who are
hell-bent on ensuring chaos and destruction upon you
personally and the community in general.
Experts estimate that approximately 2 to 4 percent of the
population could potentially be diagnosed as suffering
from antisocial personality disorder. That is approximately
1 in 25 people. Statistically, working with common interest
communities, you might interact with a sociopath on a fairly
frequent basis. Obviously, symptom manifestations and
the degree of sociopathic behavior vary with individuals
and circumstances. The most egregious of conduct by

a sociopath may rarely surface. Many written accounts
by individuals who have long-term relationships with
sociopaths have indicated that it took significant time to
ultimately determine that the particular individual was a
clinical hazard to one’s own mental health.
Generally speaking, the sociopath will exhibit very obvious
and specific personality traits that are indicative of the
clinical nature of the condition. While we will explore
further in this article those specific behavioral traits, it is
important to first understand the physiological reasons
behind the mental condition.
For the purpose of this article, we will avoid discussing
the details of the complex physiological basis of the
sociopathic personality and the environmental impacts
as well. It is suﬃcient to understand that clinical research
of brain activity in sociopaths has consistently shown that

ACTUAL TESTIMONIAL

Laser barcode vehicle identification for gated communities.

®

“Barcode Automation readers simply work, after the initial install we can forget about
them and trust that they will hold up for years to come. So much so that if we ever get
a complaint about them not working, we know right away there is user error involved.
We can count
on the BAi Barcode
Reader equipment as the least likely cause when
Barcode
Automation
our gates aren’t working. Our residents love the use of the barcodes and appreciate
that we switched to black on black decals that blend in with their tinted windows.”
James Armstrong, Assistant Community Manager with Access Management

www.Barcode-Automation.com
www.cai-nevada.org
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their emotional centers of the brain operate differently
than most people. In its basic form, the sociopath’s ability
to process and feel emotions is thwarted. The reduction
in emotional response means that the sociopath is not
inhibited by emotional constraints, including feelings of
remorse or empathy. Responding to emotional stimuli is a
basic human function that provides our ability to empathize
with others. In the sociopath, these feelings are not part
of their internal makeup. For example, a sociopath may be
someone who does not experience fear or apprehension
like most individuals do. Since the emotional centers of
their brain do not operate on a normal level, their feeling
of fear as an intrinsic emotion is also subdued.
Many “successful” people in all walks of life are sociopaths.
They often find success in their innate ability to be
unconstrained by emotions that would otherwise hinder
their objectives. One of the most infamous psycho/
sociopaths of all time is Adolf Hitler. Many may consider
him cowardly, consistently hiding behind others, and using
his henchmen to undertake his evil bidding. However, a
reading of his history shows Hitler had a limited fear reaction
when faced with certain personal peril. For example, Hitler
served as a Corporal in World War I. He endured the most
gruesome and brutal of combat situations. Soldiers who
fought alongside him would record his exploits as a brave,
fearless soldier who appeared to relish the danger. Adolf
Hitler himself wrote, albeit perhaps inaccurately, about
his literal excitement serving in combat during the war.
The sociopath’s lack of fear or concern for his or her own

well being is an important trait to recognize when dealing
with such individuals. Simply put, they do not react to the
same negative stimulus that others may find detrimental
or discouraging. In contrast, they may even relish the
risk and the competitive nature of such confrontational
interactions.
The common traits you will notice in sociopaths are as
follow:
1. Glib, artificial charm;
2. Lack of remorse or empathy;
3. Compulsive lying;
4. Manipulation;
5. Inordinate Desire to Control;
6. Impulsiveness (engages in risky behavior);
7. Irresponsibility;
8. Deﬂect any personal responsibility, chronically
blaming others for misfortune;
9. Extreme narcissism.
Many of us can recount examples where an individual
continued on a course of conduct that appeared selfdestructive. While most people may respond to a
threatening letter from an attorney or board by modifying
their offending behavior, to a sociopath these threats may
be simply invitations for greater conﬂict and may have
limited deterrent effect.

www.tamhoa.com

Taylor Association Managerment
(855)764-8639

•
•
•
•
•
•
•

Main Office:
259 N Pecos Road #100
Henderson, NV 89074
(702) 736-9450 • (702) 736-0679 Fax
Centennial Office:
5550 Painted Mirage Road, Suite 330
Las Vegas, NV 89149
(702) 818-4900 • (702) 818-4899 Fax
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Family Owned Since 1988
Exclusive to Las Vegas and Surrounding Areas
Comprehensive Management Services
Proactive, Responsive and Professional
Community Building Services
Complimentary Meeting Space Available
Personal and Online Services Provided 24 Hours a Day

www.cai-nevada.org

Sociopaths thrive on the ability to control their environment,
and thus, the behavior of others. Masters of manipulation,
a tool utilized in lieu of emotional gifts, the sociopath
relishes the opportunity to inﬂict chaos and impose their
will upon others. What better format to gain instant control
and power than to be involved in a common interest
community. Additionally, boards and their managers
provide a captive audience, or should we say, a target, for
someone seeking to impose his or her own will on a large
group of people.
I personally came to study the subject of sociopaths quite
by accident. As a litigator for many years, and serving
as general counsel in the HOA arena, I had many close
interactions with sociopaths on a regular basis, whether I
recognized it at the time or not. Several years ago, I was
involved in an ongoing conﬂict involving an association
where an individual board member’s erratic and abusive
behavior rained chaos in what would be described as an
otherwise functioning association. His extreme behavior
was even surprising to me, despite having worked in the
legal community for years.
One afternoon as I was perusing books at Barnes &
Noble, I found a small cover book called “Confessions of a
Sociopath: A Life Spent Hiding in Plain Sight.” The author,
pen name, M. E. Thomas, wrote of her own introspective
thoughts about herself as a sociopath. It was one of the
first books written by a sociopath about her psychological
condition. The book was truly fascinating and I read it from
cover to cover in a day. Ever since then, I began studying
the subject matter even further. Ultimately, the goal was
to learn how to best manage or confront such persons.
Unfortunately, despite all my reading, the answer was
elusive and unsatisfactory. Certainly, I thought, there was
a magic bullet somewhere. How diﬃcult could it be? I
needed to find the solution.
From what clinical research has told us, one thing is clear:
the condition cannot be cured. There is no therapy or magic
pill that will instantly turn a sociopath into an empathic
person. Clinicians have sought effective treatment therapy
for years without success. Consequently, we are left to
simply manage the condition, which includes our own
personal reactions to it.
The following is a list of generally accepted approaches
to dealing with sociopaths. While none specifically
appear satisfactory, utilizing these various tools may
assist in ameliorating the inevitable conﬂicts and, in turn,
our stress levels.

Reason and logic are not part of the sociopath’s
agenda. Consequently, such engagement will be
futile and simply ineffective.
2. The sociopath is motivated by power and control.
A common pitfall when we deal with a sociopath is
not recognizing their attempts to bring you into their
sphere of control and domination. By forcing you
to react and engage with them on their terms, the
sociopath attempts to exert control. For this reason,
it is often critical to avoid overreacting or being
overly connected to their actions and demands.
As managers, we are required to respond and
interact at some level. However, the least amount
of engagement is generally preferred. The more we
engage, the more the sociopath feels he/she has
gained control. If the control element is limited or
unsatisfying to them, perhaps they will move on to
greener pastures and seek other targets.
3. If possible create win-win situations.
While diﬃcult, if the sociopath feels a ‘win’ at
some level, it may limit the manipulative behavior.
Recognizing the challenges this poses in the Common
Interest Community setting, attempting to find some
common or middle ground, or ‘creatively’ creating the
perception of a win-win, may help to limit the ongoing
conﬂict, and possible disruption to the community.
Dealings with sociopathic individuals present several
obvious problems. First, the ability to determine if indeed
an individual is clinically antisocial. Second, determining
which approach would be most effective in dealing with
the individual.
Recognizing not all people respond the same way to
conﬂicts and threats may help us find the best approach
to manage these situations. The ultimate goal is not only
ensuring associations are benefited, but ensuring we
ultimately reduce the personal impact these individuals
have on our own well-being. One of the great benefits
of studying this particular subject, and practicing what
I have learned, has been the reduction in my own
emotional response and stress level when confronted with
abusive, vindictive, manipulative, power hungry, irrational
unreasonable jerks. In an already very stressful job, any
little bit helps.

1. Recognize you will not change the sociopath’s course
of conduct by reason or argument.
Often times we hope to use reason and logic in an
effort to convince the sociopath to change his course
of conduct. However, the more we rely on such
approaches the more frustrated we may become.
www.cai-nevada.org
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CAI Resources
at Your Finger Tips

Chris Snow,
Marketing and
Communications
Director, CAI
Nevada Chapter

By Chris Snow

Wsome sort of research.

hether you’re a baby boomer, a member of Generation X, or a Millennial, we all occasionally have to conduct
Where do you start? Depending on how you were raised, a GI Generation or a Silent
Generation would head to the nearest library and look in a card catalogue. Do those even exist? There might be one at
the Smithsonian Museum. Nowadays we have as much information in the palm of our hands as any source in a library.
It’s easy to Google. And it’s easy to pick up false information, you’ve heard a lot about “fake news,” I’m sure.
Have you been tasked with addressing an issue in your
community newsletter? If you need to research something
for your community or your homeowner association, are
you aware that CAI has an extensive library of resources,
both free and to purchase? The Learning Center Tab,
Research Library at www.caionline.org, offers information
on topics varying from “Flaws in Your Foundation” to “The
1000-Year Flood” and everything in between. Are you a
community manager gearing up to earn your PCAM?
There’s an article for that! “PCAM: The Ultimate Guide.”
Who knew?
Are you more of an audio learner? Try a webinar. You can
do it in your pajamas! How about “Your Green Canopy:
Creating a Tree Inventory and Management Plan for

Your Association?” You’ll find both live and on-demand
webinars under the same Learning Center Tab.
CAI members can search under their membership type
for various PDFs that pertain to their specific membership
category. For instance, a homeowner member can read
an “Introduction to Community Association Living” or “A
Model Code of Ethics” for community association board
members.
These basic materials will provide you with an introduction
to many topics and forums. Once you have acquainted
yourself, the CAI Bookstore or CAI Press is an extensive
library of books for purchase to further quench the need
for knowledge. “CAI Press, the publishing division of CAI,

FirstService Residential’s nationwide presence
and unparalleled expertise allow us to provide your
association with the highest level of service.
Our exclusive value-added programs enhance the
quality of life for the properties and residents
we serve.

FirstService

Giving you time

back in your day
to focus on things
that matter most.

Providing exceptional customer service 24 hours
a day, seven days a week is just one of the many
beneficial tools that the residents can take
advantage of during a time that is convenient
for them.
Residential

Call us today to see how our tools and expertise
can help you deliver value and convenience to the
residents who call your community home!
Making a Difference. Every Day.
8290 Arville Street, Las Vegas, NV 89139 | 702.215.5077
639 Isbell Road, Suite 280, Reno, NV 89509 | 775.624.8805
www.fsresidential.com
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is dedicated to publishing the very best resources for
community associations. We offer the largest collection
of books on association governance, management, and
operations.” Check out what is available at CAI Press, in the
Publications area under the Learning Center tab.
In addition to reading materials, downloadable resources
such as sample forms and templates are available
covering topics such as bidding and contracting to rule
development and enforcement.
Make it easy on yourself! Enjoy the comfort of staying in
your pajamas and surf the CAI website or participate in
a webinar.
We’d love to have your feedback or review on a resource
you have studied. Speaking of a review, check out one of
the recommended readings from our book review corner
in Community Interests magazine, or better yet, do you
have a great read to recommend to other CAI members?
Submit one to us for a book review in a future publication
of our chapter magazine.

Green Living Services
Playgrounds Repairs Replacement
Safety Inspections Dog Parks Site Amenities
Rubber Safety Surfacing

702.367.TURF
www.GreenLivingServices.com
LICENSE #66773, 68714, 71769

At Home Net

www.cai-nevada.org
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Know When
to Trim Your Pine Trees

Gene Cimorelli,
Senior VP of
First Choice Tree
Service, Inc.

By Gene Cimorelli

Twinter to early spring (temperature plays a big role). During winter months, pine tree sap is thick and will cauterize

he safest time in our climate to prune pine trees is typically, but not always, during the dormant period in fall-

the wounds faster. This allows pine trees to recover from pruning wounds as warm spring weather hits. In late spring
and early summer, typically from early June to early July, pine trees are in the candle stage. This is when new, thick
shoots called candles appear at the terminal ends of the branches. During this time, you can safely trim oﬀ one-third to
two-thirds of these candles to limit a tree’s annual growth. It also prepares them for the growing season when trimmed
in the cooler months.
Trimming inspires new growth, and in the warm weather it
makes the trees more robust and healthier in appearance.
Fertilizing pine trees right before the new candle growth
is highly recommended. Excessive pruning during the
growing season is not recommended for pine trees. This
includes late spring through summer when the sap is thin
and the bark is vulnerable to damage and fungal infections.
If pine trees are done in the hot summer months, the sap
will run thin and leak over the tree’s trunk or possibly on
top of cars, sidewalks, pedestrians, and buildings.

temperatures. An exception to the late winter pruning is
when removing dead or diseased tree limbs. If you notice
your pine tree has a disease or that certain limbs lack foliage,
you should remove those branches as soon as possible.

It’s is also unwise to trim branches in autumn as pines
develop fresh buds below each pruning cut. These new
growths often remain too tender to survive extreme winter

OVIST & HOWARD, CPA’S
CERTIFIED PUBLIC ACCOUNTANTS

Ovist & Howard CPA’s

Homeowner Association Specialists in Southern Nevada since 1981








Audits
Reviews
Compila�ons

Tax Returns
Forensic Audits
Bookkeeping





Consul�ng
A�end Board Mee�ngs
Board Member Elec�on Assistance

● 7 Commerce Center Drive ● Henderson, NV 89014 ● ph:702‐456‐1300 ● f: 702‐456‐6155
www.ohcpas.net ● hoa@ohcpas.net
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National Make a Diﬀerence Day
By Deanna Lee

Deanna Lee is a
CAVL CAI Member

Wmake an impact? Why is this day of special signiﬁcance when there are so many worthy causes every month?
hat is Make a Diﬀerence Day? Are you aware of this important day? Can any one of us really

1. Make a Difference Day IS one of the largest annual
single-days of service, nation and country wide.
2. Zillions of willing volunteers come together on the
fourth Saturday in October, this year being October
28, 2017, with a common cause: to improve the lives
of others through a wide range of community-driven
service projects.
3. One could be eligible to win ten grand for a service
project donated to the charity of your choice by
registering at www.makeadifferenceday.com.

4. There’s even an app for volunteerism - well, at least in
theory - but in real time, on instagram and twitter you
can put your picture or project up for others to see, or
just to get input, validation, or help.
If you want to help your community or assist with another
project or worthy cause by donating some time, there are
endless projects that need the power of a human touch.
Remember, the world needs you. Yes, you can make a
difference!

MANAGERS!

When helping your associations prepare their
budgets for 2018, please remind them to add a line
item for CAI membership and education!
It could be the best advice they’ll ever receive!

CCMC

www.cai-nevada.org
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Temporary Occupancy Permit
Needed for Work Along Streets
By Eddie Rodriguez

Eddie Rodriguez,
First Choice Tree
Service, Tree
Risk Assessment
Qualiﬁed

Ia community, without prior notice, with all of our equipment, drop two cones on to the ground, start up all of our
n the past, it was acceptable to pull up to a job site on a main street or main arterial in front of

equipment, and start dropping debris on to the pedestrian and vehicular right of way without a second thought. That is
no longer the case. Now, a temporary occupancy permit must be obtained.

Encroachment Issues
In the last two years, a committee was formed by the state,
county, and local cities to address encroachment issues
of the public “rights of way” by primarily the construction,
utility, landscape, and tree industries. The municipalities
recognized there is an economical rise in these industries,
so they formed a committee to make a concerted effort
to regulate the use of their “rights of way.” These laws
have existed for some time but have not always been
strongly enforced. State and local municipalities now find
it necessary to enforce these laws to ensure public safety
in these work zones.

Temporary Occupancy Permit
Local and state municipalities require the drawing of a
traﬃc control plan, permit, and delineation on streets and/
or sidewalks where the “rights of way” will be encroached
upon in the commission of performing any services,

regardless of the length of time traﬃc may be impeded.
This requires that fees are paid to the municipality and
to a barricade company for permits, drawing of the traﬃc
control plan, and to perform the delineation. Encroaching
on “rights of way” including sidewalks without a temporary
occupancy permit is subject to fines by the municipalities.
Business owners, commercial properties, homeowner
associations, and service providers alike are subject to
these fines.

What This Means to You
Business owners, commercial properties, and homeowner
associations will soon start to see traﬃc control fees added
to their bids and proposals when “rights of way” will be
encroached upon. There will be service providers trying
to circumvent the law to save money, but the fines that are
associated with not obtaining a lane closure as required by
law are “not worth it!”

EmpireWorks Reocnstruction & Painting
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ASPHALT & PAVING

Affordable Striping & Sealing

Locally Owned & Operated
• Asphalt Seal Coating & Crack Fill
• Curb Painting, Striping, Road Markings
• Traffic Signs & Installation
Contact Shonda Decker
702-222-9009 • shonda@affordablestriping.com
www.affordablestriping.com

American Pavement Preservation

Full service asphalt maintenance, preservation and
paving
Seal coat, slurry seal type 1, 2, 3 paving patching crack
seal, striping/pavement markings/sign installation
702-507-5444 • www.americanpave.com

Holbrook Asphalt

Our in-house Accredited Pavement Managers have the
highest level of training specific to lowering the costs
of pavement ownership through the most modern
engineering advancements in pavement preservation.
702-823-3902 • www.holbrookasphalt.com

Sunland Asphalt

A full-service paving and pavement maintenance
contractor serving the Southwest for over 30 years.
Contact Gary Hayes at 702-563-6872 or
GaryH@sunlandasphalt.com •www.sunlandasphalt.com
ATTORNEYS

Angius & Terry, LLP

Full Service Community Association Law Firm
General Counsel including CC&R Compliance and
Construction Defect Resolution
1120 N. Town Center Drive, Suite 260
Las Vegas NV, 89144
702-990-2017 • Fax: 702-990-2018
www.angius-terry.com

Fenton Grant Mayfield Kaneda & Litt LLP
Construction Defect Attorneys
1955 Village Center Circle, Las Vegas, NV 89134
702-947-4900 • Fax: 702-947-4901
www.fentongrant.com

The Clarkson Law Group, P.C.

Community Association Corporate Counsel
(Including Collections)
2300 W. Sahara Avenue, Suite 950
Las Vegas, NV 89102
702-462-5700 • Fax: 702-446-6234
9190 Double Diamond Parkway
Reno, Nevada 89521
775-850-2800 • Fax: 702-446-6234
www.the-clg.com

Make Your Ad POP! Add Color!

ATTORNEYS

BANKS

Van Duyne Law Group

A Local Law Firm Handling Local Community
Associations with Care
Free Initial Consultation for Board Members &
Managers
Free Training for New Board Members
1575 Delucchi Lane, Suite 215, Reno, NV 89502
775-345-3402 • Fax: 800-345-1085
sheila@vanduynelawgroup.com
www.vanduynelawgroup.com

HOA Banking Solutions from Seacoast Commerce
Bank, priding themselves on the ability to maximize
their client’s use of banks services with a no fees
approach to banking.
Contact:
Ken Carteron, NVEBP, Senior Vice President
Cell (760) 803-9541
kcarteron@sccombank.com

U.S. Bank - HOA Division

Wolf, Rifkin, Shapiro,
Schulman & Rabkin, LLP

Full Service Community Association Law
including Construction Defect Resolution
3556 E. Russell Road, 2nd Floor
Las Vegas, NV 89120
702-341-5200 • Fax: 702-341-5300
5594 Longley Lane, Unit B, Reno, NV 89511
775-853-6787 • Fax: 775-853-6774
mschulman@wrslawyers.com
www.wrslawyers.com
BANKS

Alliance Association Bank

As a leading provider of community association
financial services, Alliance Association Bank recognizes
the importance of not only accurately and quickly
processing homeowners’ assessments, but also
providing safe and secure deposit services with a
competitive rate of return on the associations’ funds.
For more information, contact Denise Sauro, VP/
Association Financial Partner
888-734-4567 • Cell: 702-845-1743
DSauro@allianceassociationbank.com
Alliance Association Bank is a division of Bank of
Nevada, Member FDIC.

Kim Piscione, Vice President/Relationship Manager
2300 W Sahara Ave, #600, Las Vegas, NV 89102
702-251-1658 (office) • 866-375-8616 (toll free)
kimberly.piscione@usbank.com (email)
Serving our community for all your HOA banking
needs (payment processing, HOA loans, investments,
fraud protection) for more than 25 years!
COLLECTIONS

Absolute Collection Services

Las Vegas
8440 W Lake Mead Blvd #210, Las Vegas, NV 89128
702-531-3394 • Fax: 702-531-3396
Reno
1 East Liberty, 6th floor, Reno, NV 89501
775-419-0744
www.absolute-collection.com

Nevada Association Services, Inc.

“The Delinquent Assessment Collection Specialist”
702-804-8885 • Fax 702-804-8887
775-322-8005 • Fax: 775-322-8009
www.nas-inc.com
License No. CA01068
CONSTRUCTION CONTRACTORS

EmpireWorks Reconstruction and Painting

City National Bank

City National Bank’s Community Association specialists
offer comprehensive treasury services with regional
offices in Summerlin and Reno.
Contact Julie Hayre at 213-673-9391 or
Kelli Crowley at 949-233-4089. CNB Member FDIC

Mutual of Omaha Bank

Seacoast Commerce Bank

Community Association Banking
• Automated lockbox
• Single signature card
• HOA loan solutions
• Flexible CD options
• Credit card and e-payments
• Internet cash management
• Integrated image deposit
• Dedicated customer service
Chuck Balacy, NVEBP, Regional Account Executive
chuck.balacy@mutualofomahabank.com
Direct 702-563-9391 • Fax 402-633-6340
Tony Troilo, NVEBP
tony.troilo@mutualofomahabank.com
702-771-9569
www.mutualofomahabank.com

Since 2005, EmpireWorks has specialized in exterior
repaints for HOA's.
Our services include painting, carpentry, iron repair/
fabrication, decking/waterproofing and stucco work.
For a free proposal call 888-278-82000
or visit www.empireworks.com

MK House Consulting, Inc.

General Contractors
Over 25,000 HOA projects completed in 9 years.
From trash outs to repaints to large reconstructions,
A/C, repipes, and re-roofs, we make community
managers’ jobs easier. Licensed, bonded, insured.
702-370-1913 NV Lic # 71558, limit $4,500,000
6670 Gomer Road, Las Vegas, NV 89139

Nigro Construction Services

Unlimited B Licensed Design-Build Contractor
Maintenance, Construction & Reconstruction
For All Size Projects. Commercial & Residential.
Licensed. Bonded. Insured.
NV Lic. #963085
Karen Kelly 702-577-5136 • 702-795-6047
NigroConstruction.com

Call the CAI Office at 702-648-8408
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CONSTRUCTION CONTRACTORS

ProTec Building Services

CPAS

INSURANCE

Ovist & Howard, CPA’s

HOA Maintenance Experts
One-stop-shop for all your maintenance needs:
· MAINTENANCE PROGRAMS
· REPAIRS
· CONSTRUCTION
· WELDING
· PLUMBING
· ELECTRICAL
· GUTTER CLEANING
· MAINTENANCE MANUALS
800-557-2217
info@GoProTec.com • www.GoProTec.com

Specializing in Financial Statements, Taxes and
Consulting for HOA’s since 1990.
Our Partners and Managers have over 80 Years of
combined HOA experience. And with over 20 staff
members, we have the resources YOUR Association needs.
www.ohcpas.net • hoa@ohcpas.net
702-456-1300 • Fax: 702-456-6155
Kristina Deuser, CPA Eric Lorenz, CPA

RF Insurance Group

CondoCerts

Bainbridge, Little & Co, CPAs

Audits, Reviews & Tax Preparation
“We Specialize Exclusively In HOAs”
We are very reasonably priced to fit
just about any Association’s budget
3620 N. Rancho Drive, Suite 106
Las Vegas, NV 89130
702-243-2695 • Fax: 702-243-8734
sbainbridge@blccpas.com • www.blccpas.com
Sam Bainbridge, CPA & Mark Little, CPA

A Mutual of Omaha Bank Company
• Online demand and resale disclosures
• Universally accepted questionnaires
• Real time account access 24/7
• Dedicated customer service team
Chuck Balacy, NVEBP, Regional Account Executive
chuck.balacy@mutualofomahabank.com
Direct 702-563-9391 • Fax 402-633-6340
Tony Troilo, NVEBP
tony.troilo@mutualofomahabank.com
702-771-9569
www.CondoCerts.com
/

FENCES AUTOMATIC GATES

Chen Accounting Group, Ltd. – CPA

Assurance (Audit/Review/Compilation/AUP), Tax
Compliance & Advisory
“NOT JUST A REQUIREMENT.
WE PROVIDE ANSWERS!”
We deliver responsive service, insightful advice and
personal support. We see each engagement as an
agreement between partners that wish to create a
close and mutually beneficial long-term relationship.
CHOOSE TO HAVE THE ANSWERS TODAY! 702-2528881 • Fax: 702-543-6795
mchen@chenaccountinggroup.com
www.chenaccountinggroup.com

Fencing Specialists, Inc.

The Residential, Commercial, and Industrial
Fencing Specialists Since 1983
Offering a full line of services including automatic
gates, wrought iron fences, custom ornamental iron
and maintenance and repairs.
Licenses #20864 & #71856
Contact Tamra Mitchell at
tm@fsilv.com or (702) 644-3750
www.fsilv.com • www.fencingspecialistsinc.com
FITNESS EQUIPMENT

KRT Fitness and Patio Concepts

Your source for Commercial Fitness Equipment and
Contract Outdoor Furniture & Site Furnishings
702-490-3558
info@krtconcepts.com • www.krtconcepts.com

Hilburn & Lein, CPAs

A Professional Corporation
Over 45 years combined HOA experience.
Specializing in HOA audits, reviews, tax, and
consulting work.
5520 S. Fort Apache Rd.
Las Vegas, NV 89148
702-597-1945
Gary W. Lein, CPA, NVEBP | Philip C. Bateman, CPA
gary@hilburn-lein.com | phil@hilburn-lein.com

CAU

Morrison, Brown, Argiz & Farra, LLC
Certified Public Accountants and Advisors

(Kane Condominium and Association Services Division)

Providing the highest quality in audits of financial
statements, forensic accounting and fraud
investigations and other professional services.
400 S. 4th Street, Suite 500
Las Vegas, NV 89101
Call or email us at
702-650-7248 • info@associationcpas.com

Barbara Westhoff, CIRMS, Marketing Specialist
267-757-7174 • Fax: 267-757-7474
bwesthoff@cauinsure.com • www.cauinsure.com
1180 N. Town Center Drive, Suite 100
Las Vegas, NV 89144
“Insurance for Associations, that’s all we do!!”

Ron Wright - Mike Menath Insurance

For all your insurance needs including Auto/Home/
Business/Life/Health/Bonds/Workmans Comp
333 Village Blvd. # 203, Incline Village NV 89451
800-756-6507, 775-831-3132
Fax: 775-831-6235 • rwright@menath.com

and Community Insurance Group, our specialty company
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Specializes in Homeowners Associations, Planned Unit
Developments and Condominium Associations. We are
a full service Brokerage Firm. We offer on site safety
inspections, insurance workshops and offer 3 HOUR
CREDITS for continuing education. Contact Patrick
Ward or Yolanda Torres
2880 S. Jones, Ste. 4, Las Vegas, NV 89146
702-579-7505 • Fax: 702-367-1039
pward@farmersagent.com

DOCUMENT MANAGEMENT

CPAS

28

Patrick Ward Insurance Agency

www.cai-nevada.org

and Community Insurance Group, our specialty
company, are committed to handle all of your HOA
insurance needs.
1980 Festival Plaza Dr, Suite 300
Las Vegas, NV 89135
702-680-0122 • rich@rfinsuranceagency.com

Western Risk Insurance Agency

Full Service Independent Agency & Brokerage Firm
Mark S. Coolman, CFP, CIRMS, NVEBP
Francie Stocking, CISR, CRIS, CPIW, CIC
Mindy Martinez, CIC, CISR, CIRMS, DCAL, NVEBP
3140 S. Rainbow Blvd. Suite 400
Las Vegas, NV 89146
702-368-4217 • Fax: 702-368-4219
www.westernrisk.com • youragent@westernrisk.com
LANDSCAPING

First Choice Tree Service

“Always Your Best Choice”
Providing expert tree care since 1989
Tree Care – Plant Health – Landscape Enhancements
Gita Lowell 702-339-6908
businessdevelopment@firstchoicetree.com

Gothic Grounds Maintenance

Manager, Community Association Sales & Customer Service
6325 S Valley View, Las Vegas, NV 89118
702-676-1185 • Fax: 702-678-6968
ghill@gothiclandscape.com

Integrated Landscape Management

Landscape Management - Irrigation Management Landscape Improvements - Tree Management Property Health
702-305-2492 • ilm-llc.com

LandCare

Your Land. Our Care.
• LandCare Management
• Landscape Installation
• Landscape Design
• Water Smart Irrigation Management
• National Company
Contact: Owen Calvin
P: 702-385-4590 • M: 702-429-7527
Email: Owen.Calvin@LandCare.com
www.LandCare.com
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LANDSCAPING

Par 3 Landscape Management

Par 3 Landscape Management is your HOA’s full
service landscape partner. Celebrating 22 years in the
Las Vegas valley.
Kurtis Hyde
4610 Wynn Road, Las Vegas, NV 89103
702-415-7009 • Fax: 702-253-7879
kurtis@par3landscape.com • www.par3landscape.com

The Groundskeeper

1427 Gragson Ave., Las Vegas, NV 89101
Contact Pedro Botello
702-657-0087 • Fax: 702-657-1120
lvcustomersvc@groundskeeper.com
www.groundskeeper.com

U.S. Landscape

“EXCELLENCE IS OUR TRADITION”
U.S. Landscape is a premier Southern Nevada
professional landscape maintenance, tree trimming,
and construction company with over 17 years of
experience.
Contact Gary Jewula
702-254-04444 • controller@uslandscape.com
www.uslandscape.com
MANAGEMENT

CCMC

Now this feels like home.®
Community Association Management & Consulting
702-248-2262 (CCMC) • tledvina@ccmcnet.com
www.CCMCnet.com

Colonial Property Management
Las Vegas/Henderson/Mesquite

Contact: Trish Hall

8595 S. Eastern Ave., Las Vegas, NV 89123
702-458-2580 • Fax: 702-458-2582
info@cpmlv.com • www.cpmlv.com

Complete Association
Management Company (CAMCO)

Your Local Family Owned Management Company
Our Services are Tailored to Fit Your Association
Contact the Professionals, as Our Name Says it All!
702-531-3382 • Fax: 702-531-3392
contactus@camconevada.com
www.camconevada.com

Epic Association Management

Professional. Reliable. Efficient.
8712 Spanish Ridge Ave.
Las Vegas, NV 89148
tonya@epicamlv.com
702-767-9993 • www.epicamlv.com
Let us show you what management should be!

Equus Management Group

The Largest Locally Owned & Operated
Community Management Co. Serving No. Nevada
Rick Gardner, President - Jeff Gardner, CFO Joele Rogers, Sr. Community Mgr
5480 Reno Corporate Drive, Ste. 100
Reno, NV 89511
775-852-2224 • www.equusmanagement.com

MANAGEMENT

MANAGEMENT

Eugene Burger Management Corporation

“Legendary Service Provided by Exceptional People”
www.ebmc.com
Southern Nevada Contact:
Katherine Wolfe, DCAL, CMCA, AMS, PCAM
Southern Nevada Regional Manager
katherinewolfe@ebmc.com
702-873-3071 • Fax: 702-873-0629
Northern Nevada Contact:
Lori E. Burger, CPM, PCAM, CAM
Senior Vice President/Northern Nevada Regional Manager
775-828-3664 • Fax: 775-828-2677
LoriBurger@ebmc.com

FirstService Residential

We have five (5) offices located throughout
Southern and Northern Nevada.
Our main office locations:
8290 Arville Street
Las Vegas, NV 89139
639 Isbell Road, Suite 280
Reno, NV 89509
702-215-5058 • 775-332-0714
www.fsresidential.com

Alisa Vyenielo & Helen Wise
3283 E. Warm Springs, Ste. # 300
Las Vegas, NV 89120
702-933-7764 • Fax: 702-933-7774
www.rpmginc.com

Seabreeze Management Company

People. Performance. Passion
Professional full-service Community Management
Isaiah Henry, President
8960 W. Tropicana Ave. Suite 300
Las Vegas, NV 89147
800-232-7517 • www.seabreezemgmt.com

Taylor Association Management

“Bringing Community to Your Neighborhood”
Contact: Jason Hoorn, PCAM or Pat Taylor, CMCA
Henderson Office:
259 North Pecos Rd. #100
Henderson, NV 89074
855-764-8639, 702-736-9450

Level Property Management

2012 CAI ‘Outstanding
Small Management Company’
Anne Calarco, DCAL, LSM, PCAM, President
702-333-1050 • Anne.Calarco@levelprop.com
‘Taking your Community to the next Level’

Opus 1 Community Management

“Your award winning choice in local community
management.”
Tonya Bates, PCAM, DCAL
1380 Greg St. #208, Sparks, NV 89431
775-284-4788
tonya@opus1cm.com • www.opus1cm.com

Soleil Association Management

Local Management for Local Communities
Contact: Shelley Leobold
7200 Las Vegas Blvd. South, Suite A
Las Vegas, NV 89119
702-639-8410 • Fax: 702-252-0518
info@soleilam.com

The Management Trust

Owner Inspired. Challenge Accepted.
8485 W. Sunset Road, Suite 100
Las Vegas, NV 89113
702-835-6904 • 702-835-6905
www.managementtrust.com

Centennial Office:
5550 Painted Mirage Rd, #330
Las Vegas, NV 89149
702-818-4900 • Fax: 702-818-4899
www.tamhoa.com

Terra West Management Services
Las Vegas/Reno/Southern Utah
702-880-4671
www.terrawest.com
PAINTING

CertaPro Painters of Southern Nevada

Contact Jim Zades
CertaPro Painters is your full service painting &
drywall contractor serving Southern Nevada
communities and community managers with exterior
and interior painting since 2005.
1000 N Green Valley Pkwy 440-332
Henderson NV 89074
702-343-1204 • jzades@certapro.com

The Sherwin-Williams Company

Your Full-Service Paint Manufacturer with 18
stores in Southern Nevada. Celebrating 150
Years! Ask Sherwin-Williams for: Color Books,
Repaint Specifications, Job Walks.
Jason Manwaring, NVEBP
702-349-3613 • swrep4751@sherwin.com

Unforgettable Coatings, Inc.

Prime Community Management, LLC
Contact: April Parsons, President
Managers: Tanya Chamberlain,
Jann Smit & Jeani Wheeler
181 N. Arroyo Grande Blvd., #125
Henderson, NV 89074
8687 W. Sahara Avenue, #170
Las Vegas, NV 89117
702-869-0937
www.primenv.com

Real Properties Management Group Inc.

Renew. Revive. Repaint.
“A paint job is only worth doing if it’s done right”
When high quality applications and expertise is required,
allow us to better serve your clients.
702-287-1456 • Fax: 702-541-9900
www.unforgettablecoatings.com
service@unforgettablecoatings.com
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PLAYGROUND MAINTENANCE

Green Living Services

Making Nevada Greener One Community at a
Time
• Playground Experts!
• Safety Audits
• Surfacing
• Site Furnishings
• Custom Designs
• Refresh, Repairs or Replacements
• Synthetic Turf and Pet Parks too!
4205 West Tompkins Ave, Suite One
Las Vegas, NV 89103
Ken Jackson, CPSI
702-367-8873 • info@GreenLivingServices.com
www.GreenLivingServices.com

Park Pro Playgrounds

Protect Your Community & Your Children! CPSI Certified
Maintenance Programs - Vandalism Clean Up Consulting - Surface Testing - Repairs - Replacements
Office: 702-254-4111
Contact: Kristi Beber at 702-354-2111
Kbeber@parkproplaygrounds.com
POOL SERVICE

Rebel Pool & Spa

RESERVE STUDIES

Nevada Reserve Studies, Inc.

Serving all of Nevada
• Residential & Commercial Studies
• Consulting Services
• Expert Witness Services
Douglas Taylor. RS. PRA
State Registration: RSS.0000017
702-432-5587
On-Line Bid Request at: www.nevadastudies.com
dtaylor@nevadastudies.com
RESTORATION

BELFOR Property Restoration

Single Source Provider, Offering Complete 24/7
Emergency Response and Reconstruction
Services
800-856-3333
Michelle Turner (Northern Nevada)
Michelle.turner@us.belfor.com
Andrea Pineda, NVEBP (Southern Nevada)
Andrea.pineda@us.belfor.com
Licenses 0078990 limit - $1,000,000, 0078991
limit - $1,000,000, 0078992 limit - $1,000,000,
0067311 limit - unlimited
www.belforUSA.com

TSI

Locally owned and operated company providing
“PEACE OF MIND” for over 15 years
•CCTV/ IP Camera •Burglar Alarms •Access Control
•Intercom Systems •Fire Extinguishers •Emergency/
Exit Lighting •Fire Sprinklers •Fire Alarms •Backflow
Devices •Roving Patrols •Parking Enforcement
•Towing Assistance •HOA/ Commercial Security
Services
9555 Del Webb Blvd Las Vegas, NV 89134
702-967-0000 • www.tsivegas.com

Vet-Sec Protection Agency

2017 CAI Nevada Chapter Silver Sponsor
Vet-Sec Protection Agency offers the following security
services for Homeowner’s Associations:
Mobile/Courtesy Patrols, Traditional Standing Officers/
Gatehouse Officers & Alarm Response throughout the
Las Vegas Area.
4045 Spencer St., Ste 306, Las Vegas, NV
WANTED

Your Ad Here

You Saw it in The Marketplace, so will Your Customers!
For advertising information, call 702-648-8408

Steamatic Total Cleaning & Restoration

3540 W. Sahara Avenue Unit 254
Service | Repairs | Installation | Commercial and
Residential
Servicing the greater Las Vegas, Summerlin and
Henderson area
702-625-2436 • service@rebelpools.com
RESERVE STUDIES

Association Reserves - Nevada

7251 W. Lake Mead Blvd., #300
Las Vegas, NV 89128
702-850-2451 • Fax: 702-850-2461
Contact: Paige Daniels • pdaniels@reservestudy.com

Browning Reserve Group

Robert W. Browning, RS, NV RSS #005
Serving Nevada Since 1999
3753 Howard Hughes Parkway, Suite 200
Las Vegas, NV, 89169
877-708-0600 Toll Free • 916-393-0610 Fax
www.BrowningRG.com • Bob@BrowningRG.com

Complex Solutions, Ltd.

Reserve Studies Simplified
3215 E. Warm Springs Rd. #400, Las Vegas, NV 89120
702-361-0111 • Fax: 702-361-6685
www.complexsolutionsltd.com

“Restoring lives and properties”
• 24 Hour Emergency Service
• Specializing in Commercial, High-Rise,
Mid-Rise & Apartment Restoration
• Mold Remediation
• Fire/Smoke Damage Restoration
• Water & Flood Extraction & Drying
• Crime Scene Cleanup
• Personal Property & Odor Control
Alina Dima
2851 Synergy St, North Las Vegas, NV 89030
702-633-0383 • Fax: 702-633-0012
alina@markenent.com
www.steamaticlv.com
ROOFING

Titan Roofing LLC.

“Weather or not, we’ve got you covered”
Contact: Peter J. Cicchetti at
pjc@titanroofing.net
Over 30 Years Experience as a Full Service Roofing
Company.
4095 Ponderosa Way, Las Vegas, NV 89118
Office 702-597-0878 • Fax 702-597-2714
www.titanroofing.net
License #0076672 Bid Limit $4.5 Million
SECURITY

GeoReserves

SECURITY

-Reserve Studies
-GeoMapping & GIS
-Financial Consulting
Byron Goetting, NV RSS #072
3172 N Rainbow Blvd #289, Las Vegas, NV 89108
702-630-0948 • byron@georeservestudies.com
www.georeservestudies.com

Allied Universal Security

Security Professionals – Armed and Unarmed
Industry Leader Providing Residential Security Services
HOA’s, Gated Communities, High-rise Condominiums.
Contact Steve McCoy
702-544-8396 • steve.mccoy@aus.com

Get Your
Company,
Products and
Services Noticed!
Advertise in the
Community Interests Marketplace!
Call the CAI Office at

702-648-8408
30
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www.cai-nevada.org

Friday, December 1

registration: 4:30PM
games: 5:00PM - 7:00pm
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The Orleans Bowling Center

Proceeds benefit Chet
Buchanan’s Help of
Southern Nevada
Toy Drive

This is a themed event, so come in ‘80s Prom gear! There will be prizes for best costume, as
well as raffles, and team and individual bowling awards. Team raffle prize donations requested,
but not mandatory. Raffle money to benefit Help of Southern Nevada.
Reservation Deadline is Thursday, November 24
· Cost per team (five bowlers) is $150 with a new bike donation or $100 gift card.
· Team raffle prize donations requested, but not mandatory. Raffle money to benefit Help of Southern Nevada.

· Unable to attend? Phantom Team Sponsorships available for $150.

2017 Media Sponsor

9171 W. Flamingo Road, Suite 100, Las Vegas, NV 89147
702-648-8408, marketing@cai-nevada.org

2017 DECADES:

CA DAY

Prehistoric

1920s

1930s

1920-1990

1940s

1950s

October 20th

and Prehistoric
& Future

1960s

1970s

at the Gold Coast

1980s

1990s

Future

2017 CA DAY Tradeshow and 2017 Legislative Update
Seminar, LAC Panel & ASK the Ombudsman
Guest Speakers include Gayle Kern, Esq., CCAL, John Leach, Esq. and Michael Schulman, Esq. who will present
a three hour Legislative Update Class with Law Credits for CAMs and Advanced DCAL credit for CAVLs.
Schedule of Events
8:00 a.m.- 9:00 a.m.
9:00 a.m.-12:00 p.m.
12:00 p.m.-3:00 p.m.
3:00 p.m.

“Ask the Ombudsman” Panel Discussion
2017 Legislative Update Class & Boxed Lunch
Trade Show
Grand Prize Drawing
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2017 DIAMOND PLUS

2017 SILVER

Nevada Association Services (NAS)

Absolute Collection Services, LLC.
American Pavement Preservation
Association Reserves - Nevada
BELFOR Property Restorations
Browning Reserve Group
CAMCO
CertaPro Painters of So. NV
Chen Accounting Group
City National Bank
Colonial Property Management
Community Association Underwriters of
America, Inc. (CAU)
Complex Solutions, LTD
Fencing Specialists Inc.
Eugene Burger Management Corp of
Nevada
First Choice Tree Service
Geo Reserves
Gothic Landscape Maintenance
Integrated Landscape Management
Kane Condominium & Association Services
A Division of MBAF, Certified Public
Accountants & Advisors
KRT Fitness & Patio Concepts

2017 DIAMOND

The Clarkson Law Group
2017 PLATINUM

Wolf, Rifkin, Shairo, Schulman & Rabkin, LLP
2017 PALLADIUM

Angius & Terry LLP
Taylor Association Management
Unforgettable Coatings
2017 GOLD

Alliance Association Bank
Bainbridge, Little, & Co., CPAs
CCMC
EmpireWorks Reconstruction and Painting
Epic Association Management
FirstService Residential
Ovist & Howard, CPAs
Seacoast Commerce Bank
Terra West Management Services
Western Risk Insurance Agency

2017 Media Sponsor

interests

Level Property Management
Menath Insurance
MK House Consulting, Inc.
Mutual of Omaha
Opus 1
Par 3 Landscape Management
Park Pro Playgrounds
Prime Community Management
ProTec Building Services
Real Properties Management Group
Rebel Pool & Spa
Sherwin-Williams Company
Steamatic Restoration
Sunland Asphalt
The Groundskeeper
Titan Roofing LLC
TSI
US Bank
U.S. Landscape
Van Duyne Law Group
Vet-Sec Protection Agency

9171 W. Flamingo Rd, Ste 100, Las Vegas, NV 89147
Phone: 702-648-8408 | Fax: 702-240-9690
info@cai-nevada.org | www.cai-nevada.org

